YA v 758 20215151 041-048

(— #% # 3

REBFETICBIIBREEZEROY/ 7071 FNIILT—TD
ERZIEET 27O DEERE

Fact-Finding Survey to Promote the Use of Generic Loxoprofen-Sodium Tape
in Kyoto Prefecture
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Summary : The Kyoto Pharmaceutical Association has been working to promote the use of generic drugs to achieve a
new target of a volume share of at least 80%. However, it was found that among generic formulations, the original brand-
name drugs for plasters (tapes and gel patches) are not being replaced by generic drugs. In this study, we investigated
the factors that have caused patients to refuse to switch to generic forms of Loxoprofen Sodium Tape (LX-T). In addition,
we also conducted a questionnaire survey on the use of LX-T generic drugs, among patients who agreed to switch to
these generic drugs, when they again visited the pharmacy. While community pharmacists recommended generic LX-T
drugs to patients, 68 of 132 patients refused to switch to the generic drugs from the original brand-name drug. Lack
of experience using generic oral drugs and an age of over 60 years were indicated as factors in their refusal to switch
to generic LX-T drugs. The results of the survey on using generic LX-T drugs suggested that the feeling of use is also
important, in addition to the effect. To promote the use of generic LX-T drugs, it is important that community pharmacists
recommend the use of generic LX-T drugs to patients aged 60 or older, who have never taken generic oral drugs. On
the other hand, generic drug manufacturers are expected to devise value-added formulations of generic LX-T drugs with
respect to feeling of use, particularly in terms of ease of restoring product shape.
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