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Questionnaire on the Awareness of Generic Products among Outpatients

Summary To promote the use of generic products, the prescription form was changed to a new form 
as of April 2006, but generic products are still not widely used in Japan.  The objective of this study was 
to determine outpatient awareness of generic products.  We handed out a questionnaire on awareness of 
generic products to outpatients aged 20 years or more who had been prescribed one or more drugs from 
one of 88 community pharmacies between June and August 2006 in Miyagi, Japan.  Of the 3531 outpatients 
who responded, 500 were excluded because of unspecified age, sex, medication regimen, and adherence.  
Thus, a total of 3031 outpatients mean age 62.0 / - 16.4 years; 56.5% female  were included in the present 
analysis.  Responses indicated that 1497 49.4%  outpatients recognized generic products. Those who were 
aware of these products tended to be significantly younger than outpatients unaware of generic products.  
As for generic substitution, 670 22.1%  of 3031 outpatients responded they would  prefer  to use the generic 
version, while 652 21.5% , 548 18.1%  and 963 31.8%  responded  not prefer ,  have no preference  and 
 unknown , respectively.  Outpatients who preferred generic substitution versus outpatients who did not 
were significantly associated with an awareness of generic products, lower age, male, and with experience 
of intentional discontinuation of a medication.  In conclusion, although the proportion of outpatients who 
were aware of generic alternatives was approximately 50%, only about one-fifth of outpatients preferred 
generic substitution.  These results suggest that pharmacists need to more actively provide information 
about generic products to outpatients.
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Table 1
GE  

3531 500
3031 62.0  16.4 56.5

1497 49.4

670 22.1
652 21.5 548 18.1 963 31.8
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