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Evaluation of the Appropriateness of Switching
from Generic Drugs to Brand Name Drugs
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Summary : Based on prescription data, we analyzed cases of brand name drugs being switched to generic
drugs and then later being switched back to the brand name drugs. The percentage of drugs that were
switched back to a brand name drug from a generic drug that was launched during the period between
April 2010 and March 2011 ranged from O to 5.7% . These drug switch backs were carried out 37.1 to 94.0
days after the initial switch, with the percentage of switch backs taking place at the patients subsequent
visit being 50.0 to 71.7% . There also were cases in which a brand name drug and a generic drug were
prescribed alternately three or more times, suggesting the possibility that healthcare workers have
selected generic drugs or brand name drugs at their convenience.
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