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Summary
Objectives To study challenges for promoting use of generics on the basis of our survey of the constituent 
ratio of prescriptions involving a brand-name medicine interchangeable with a corresponding generic 
medicine with drug substitution, as well as patient-request trends in generics use by patient age and 
payment status. 
Methods The study was conducted for the prescriptions submitted to the surveyed pharmacies between 
April 2009 and March 2011. With those prescriptions, we calculated the ratio of the prescriptions involving 
a brand-name medicine actually substitutable with a corresponding generic medicine. Whenever 
substitutable, it was ascertained whether individuals hoped to change to a generic drug. We also 
investigated the association between the rates of patients who hoped to change and ages or payment status. 
Results In male patients, the rate of those who hoped to change was around 80  with minor age gaps. In 
female patients, in contrast, the rate observed in those in their 70s or older showed a declining trend. The 
rate in the patient-group reaping no economic benefits from generic substitution was 5  or less during the 
entire survey period. The issued prescriptions as interchangeable with generics accounted for 40.0  of the 
total during the first year and then 74.3  during the rest of the period. 
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