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Roll of Community Pharmacists and Promotion of Generic Medicine
— Use of Various Medicine Formulations by Pharmacists —
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Summary : The role of community pharmacists in the separation process of pharmacies and clinics is controversial
in Japan. Pharmacists with expertise play an important role in the promotion of generic medicine, since knowledge of
practical pharmacy and drug informatics is essential for evaluating generic medicines. The taste, formulation, size, and
stability of various generic medicines are variously modified prior to marketing; therefore, it is important for community
pharmacists to choose wisely among them for their patients.

On the other hand, this contradicts the Japanese government’s policies that restrict medical expenses because it allows
manufacturing companies to sell many expensive product varieties in small quantities. It is necessary to balance economic
considerations with the improvement of patient medication compliance. In addition, there is a need to advertise the
quality of generic medicines in Japan, where trust in generic medicines is not well established. It is necessary to consider
the appropriate amount and type of preparations strategically in Japan, which is facing a super-aging society. To this end,
community pharmacists must play a positive role that includes the evaluation of generic medicines.
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